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CITED:
“CREATIVITy IS  
INTELLIGENCE  
HAVING FUN.”  
—ALbERT EINSTEIN

Research by Listening: Smith System

Whether adapting its book shelving system to “media storage” in 
the 1970’s or introducing computer desks ahead of the curve, 
the family-owned Smith System has always been a place schools 
could look to for innovation in design. The company continues its 
leadership in the field by tackling the most recent trends in the 
K-12 education market – 21st Century Learning, engaging students 
through the 4Cs and flipped classrooms, to name a few – with an 
attitude that embraces new thinking and new technologies.  

fuLL sTory on page 3…

NeoCon 2014 On The Horizon: June 9-11

We approach neoCon with great anticipation, appreciation and a 
little trepidation. a preview of NeoCon 2014 shows that the product 
introductions – always a delight – are only the largest ornaments on 
a much more varied, colorful and edifying tapestry comprising the 
latest in product ideas and commercial design trends. The increas-
ingly better and more appropriate Keynotes, excellent educational 
offerings, and some cheerful and lighthearted social, networking 
and competition events, as well as some worthy professional asso-
ciation offerings, are giving us something to look forward to this year.

fuLL sTory on page 9…

CIFF Office Guangzhou-2014

The 2014 annual China International Furniture Fair (CIff) 
Office show, held at the Guangzhou Fair Complex in Guangzhou, 
was extended from four days to five in March and April, and still, 
attendance was overwhelming. This year’s show hinted at an 
important evolution in the design, innovation and originality of asian 
manufacturers.

fuLL sTory on page 13…

Concurrents: Environmental Psychology –  
Designers Are Different From Users

studies show that, probably due to their design training and 
attention to design matters, designers have different design-related 
preferences than everyone else. While designers are designing, most 
people hanging out in offices are busy creating their company’s next 
big marketing campaign, becoming familiar with new tax laws, or 
what have you. These end user opinions can be a valuable factor in 
your research for any project.

fuLL sTory on page 18…
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The story of smith system is actually many stories: there is 
the story of a family-owned business surviving through gen-
erations and changes of ownership. There is the story of a 
small company that today exemplifies The Learning Organi-
zation that so many companies with vastly more resources 
only aspire to become. There is the story of labor/manage-
ment discord dictating big and painful changes. and there’s 
the story of a company that finds success through innova-
tion and design.

Because this article is primarily about the design and 
furnishing of schools in the pre-K through twelfth grade, it 
will only briefly touch on each of those other stories. 

A brief History
In 1905, Leo Smith, began manufacturing a unique 

stove/heater for one-room schoolhouses. He dubbed it The 
Smith System. prior to smith’s invention, a single pot-belly 
stove located in the center of the room heated most one-
room schools. They generated dust, ashes, and often filled 
the room with exhaust gases. 

The Smith System replaced the pot-belly stove with an 
early furnace-like stove that circulated fresh warmed air and 
removed stale air from the room. revolutionary for its time, 
it also set smith system on a course that it is still on today: 
innovating to make schools better for students. 

That there were still a great many one-room schoolhouses 
in america as recently as 1905 does focus the mind on how 

far we’ve come over the last 100 or so years! 
In 1976, Newell Risdall, then Vice president of sales 

and Marketing, and others bought Smith System from the 
grandson of Leo smith. so from 1905 until 1976 the com-
pany was owned and managed by the smith family. from 
1976 until today the company is owned and managed by 
the risdall family. along with newell’s son Charlie Risdall, 
the current Ceo, three of newell’s grandchildren are now 
very involved in running the company.

Companies that thrive, and smith system is thriving, 
know how to listen to customers and take what they hear to 
anticipate what the market will need in the future. But the 
trick is that after hearing your customers you must have the 
vision to turn that knowledge into innovative products. This 
is how companies that are not engaged in pure research 
manage to innovate. and this kind of direct “research” is in 
the Dna of the management of smith system.

Charlie risdall tells the story of how, “newell risdall and 
his assistant attended every school products trade show 
they could find. They promoted Smith System products, 
they watched, they listened and asked a lot of questions 
of teachers, principals, school district superintendents, 
school products dealers and even rival manufacturers. 
Their fact-gathering process was like a “progressive din-
ner” of focus groups all over the country and newell paid 
attentions to every course. That’s where the new product 
ideas were found.”

Research by Listening: Smith System
by Bob Beck

FURNITURE FOR INSPIRED LEARNING
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Molly Risdall is the current Vice 

president of sales and a conversation 
with her convinces us that the habit of, 
and know-how to use, research-by-lis-
tening has been passed intact through 
the generations. Whether adapting its 
book shelving system to “media stor-
age” in the 1970’s or introducing com-
puter desks ahead of the curve, smith 
system has always been a place where 
schools could find the most up-to-date 
products. It has a proven record of dif-
ferentiation through innovation. 

We recently met with the risdalls to 
discuss trends in the K-12 education 
market to try to compare the trends 
they’re seeing to the trends we’ve seen 
in the “higher ed” market. It turns out 
there are a few catch-all phrases being 
using to describe what is going on now 
and where it all seems to be heading. 
among the most prominent are: “21st 
Century Learning,” “engaged student,” 
“flipped classroom.” 

21st Century Learning is the notion 
that kids in today’s world need 21st 
century knowledge. unfortunately, the 
structure of our education system was 
developed to satisfy the requirements 
of the newly industrialized 19th century 
world with emphasis on reading, writ-

ing and arithmetic (3rs). productivity 
in current society, however, requires 
more than the 3rs. There is an 
increasingly profound gap between 
the knowledge and skills taught in 
school and that needed in typical 21st 
century communities and workplaces. 
so to successfully prepare students 
for the rigors of college coursework 
and the challenges of an increasingly 
global workforce, u.s. schools must go 

beyond the traditional 3rs by introduc-
ing what some have called the 4Cs. 

In this conversation the 3rs refers to 
the standards of 20th century school-
ing: reading; english, or language 
arts; math; science; foreign languages; 
civics; government; economics; arts; 
history; and geography. The 4Cs 
include critical thinking and problem 
solving, communication, collaboration, 
creativity and innovation. 

21ST CENTURy K-3

POWERED WORK CLUSTER
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That sounds a lot like the drumbeat 
coming from business thinkers as 
they discuss what companies need to 
succeed. so one might ask how the 
introduction of the 4Cs is impacting 
the design of classrooms in the K12 
schools around the country.

According to Molly Risdall, “In today’s 
classroom with ubiquitous Wifi access, 
a flood of personal devices and thirst 
for power, classroom design has to be 
mobile and it must support technology. 
The teacher’s desk has morphed into 
the teacher’s station, and that has to be 
mobile so it can move as the classroom 
is reconfigured. And more and more 
we’re seeing demand for height adjust-
ability in the teacher’s station.

“There is also a strong trend toward 
tables with shapes that encourage or 
support small group clusters. The desk 
of old is increasingly a museum piece. 
even combination chair/tablet arm-
type desks are disappearing, replaced 
by separate table/desks and chairs. 
Once again the driver is reconfigurabil-
ity and the support of group work. 

“The ‘flipped classroom’ where 
students come to class with the back-
ground work already done led us to 
develop our Cascade Storage system. 
It is mobile and can be specified with a 
wide range of storage options to support 
the teacher’s “daily curriculum.” The 
removable storage bins might include 
materials for the students to use during CASCADE: TEACHERS WARDRObE

Photograph by Eric Laignel    Image courtesy of HOKPhotograph by Eric Laignel    Image courtesy of HOK

PRODUCED BYPRODUCED BY

North America’s largest design exposition and conference for commercial interiors

June 9 – 11, 2014    The Merchandise Mart, Chicago   NeoCon.com

Place Matters
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group activities that foster deeper learn-
ing and more student engagement.”

Charlie risdall added, “one of the 
more interesting changes we’ve seen 
over the last several years is in the 
library. There have been many discus-
sions among school librarians and 
administrators about what a school 
library is in the world of the internet, 
smart phones and ipads. Where it 
seems to have settled is on the idea of 
the Library Commons. This is a place 
where students go to continue group 

work on projects, not just a place to 
find books. We’re seeing designers 
create places where kids can access 
electricity for their electronic devices 
while working on projects, as well as 
carrels for heads-down work. The 
newest concept is called the ‘camp-
fire,’ with a circle of lower lounge-like 
seating. our new Chat Chair was the 
first to specifically address this trend. 
It’s lower than a typical chair and 
wider; it can pretty easily accommo-
date two kids.

“another trend we’re seeing is the 
Learning Commons. It is typically 
an open area with multiple furniture 
types that can be rearranged easily 
by the students during down time 
between classes, before the start of 
the day, at the end of the day, and of 
course, the Learning Commons can 
be used by teachers during the day 
to support project work”.

I asked Mr. Risdall to summarize 
his view of the K12 market today. He 
said, “The whole philosophy of how 
we are educating our children is in 
flux as we are all struggling to adapt 
to the influence of new technologies 
and new demands on the outcomes 
of education. That’s fine with us. Our 
success is tied to our ability to lead 
change and embrace what’s new. 
from the beginning our company 
has been concerned with improv-
ing the lot of school children. We’re 
known to be out in front of trends 
and we’re happy to be there. We’ve 
seen competitors come and go who 
were just copying designs and selling 
low-price. We prefer to focus on a fair 
price for great quality and products 
that support new thinking.”

LEARNING COMMONS

LIbRARy COMMONS
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We think that’s a great place to be 
as well and wish them the best of 
continued success. It is interesting to 
note how lower education needs and 
approaches are paralleling those of 

higher education and the workplace. 
Indeed, the transferability of learn-
ing, healthcare and the office is being 
found to be, not only possible, but 
desirable. If you want to see more of 

smith system we suggest you check 
out some of the work of Mike Risdall, 
Director of Marketing at http://www.
smithsystem.com/ 

CHAT GROUPTECH TAbLE

http://bit.ly/1fTkdAq
http://www.smithsystem.com
http://www.smithsystem.com
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“neoCon is a not-to-be-missed mo-
ment for the commercial design 
industry,” at least according to the 
latest press release from our hosts, 
Merchandise Mart Properties. unfor-
tunately this does not seem to be as 
big a part of the common conscious-
ness of the A&D and Facility Manage-
ment communities as we wish it were. 
The manufacturing community and its 
extensions, distribution partners and 
sales reps, are there in force, celebrat-
ing their accomplishments of the past 
12 months and often greatly relieved 
that they have been able to pull things 
together at the last moment. and then 
of course, it’s time for them to kick-
start the new year further through 
endless training sessions, visitor briefs 
and client entertainment. 

We approach neoCon with great 
anticipation, appreciation and a little 
trepidation, just because it is so worth-
while. perhaps the interiors communi-
ties whose participation is less than 
whole-hearted are still a little wedded 
to the idea that neoCon is a furniture 
show. Certainly that is its heritage and 
remains a central theme, but now, more 
than ever, furniture is a manifestation 
of design thinking, primarily in today’s 
workplace of infinite variety, but also in 
related areas of healthcare, education 
and to a lesser extent hospitality and 
residential. (It would be a sad state of af-
fairs indeed, if ever there were a neoCon 
in which one couldn’t find many furnish-
ings appropriate for one’s own home.)

still, the product introductions – 
always a delight – are only the largest 
ornaments on a much more varied, 

colorful and edifying tapestry compris-
ing the latest in product ideas – and ac-
cordingly, trends in commercial design 
– increasingly better and more appro-
priate Keynotes, excellent educational 
offerings, and some cheerful and light-
hearted social, networking and com-
petition events, as well as some worthy 
professional association offerings.

neoCon is promoted as a three-day 
occasion, June 9-11 this year, but the 
time commitment varies with the audi-
ence. The official MMPI arrangement 
is Monday through Wednesday, but 
many are there five days and exhibitors 
and their representatives have 10-14 
days of concentrated commitments.  

around 700 exhibitors will be there 
spanning “vertical markets including 
workplace, healthcare, hospitality, 
retail, environmental, government and 
educational.” (It’s interesting that even 
the promoters distinguish between the 
workplace and government offices.) 
neoCon features what we consider to 
be the only meaningful u.s. product 
competition, Contract Magazine’s The 
best of NeoCon. This year will be the 
25th anniversary of the Best of neoCon 
awards. exhibitors submit products in 
39 categories ranging from architec-
tural products to workplace technolo-
gies. (submissions are due april 28th.) 
The merit of these awards is that the 
jury, comprising 45 jurors – architects, 
designers, facility management profes-
sionals and editors – break up into 
teams that visit exhibitor entrants to 
view products and to receive briefings 
before decisions are made. Winners 
are announced at The best of NeoCon 

breakfast on opening day. a small 
brochure of winners is distributed and 
“Best of neoCon” stickers are dis-
played at winning showrooms.

In addition to the many showrooms, 
many of which are jewels in them-
selves, there are a couple of floors of 
temporary booths with product ranging 
from the best-of-the-best to what-plan-
et-are-you-from. The variety is often 
astounding – for almost every conceiv-
able reason – and time spent on the 
temporary floors is certainly not wasted. 
If we had the resources, we would send 
someone to concentrate on those floors. 

Keynotes of the past have been 
a mixed bag at best, with last year’s 
picking up from what we considered 
to be a slump. (Does the world need 
to hear another incomprehensible 
starchitect describe their precious 
works? no offense to adrian smith.) 
This year Keynotes are:

>Todd bracher, Todd Bracher studio 
LLC, presented by IIDA and 3M Archi-

NeoCon 2014 On The 
Horizon: June 9-11
by Brad powell
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tectural Markets: Native New Yorker 
Mr. Bracher is a designer and strategist 
currently based in new york City after a 
decade working in Copenhagen, Milan, 
paris and London. He has collaborated 
with some of the most prestigious 
brands around the world from furni-
ture and object design to interiors and 
architecture. He has been appointed 
Creative Director of the scandinavian 
luxury brand georg Jensen.

>Scott barry Kaufman, presented 
by ASID and OFS Brands: Mr. Kaufman 
is a cognitive psychologist who stud-
ies the development of intelligence, 
creativity, and personality. In his new 
book, Ungifted: Intelligence Redefined, 
he challenges the conventional wisdom 
surrounding human potential, in the 
workplace as well as in general.

>Adrian D. Smith, adrian smith 
+ gordon gill architecture (as+gg), 
presented by AIA Chicago: Mr. Smith’s 
body of work includes some of the 

world’s most recognizable landmark 
structures, including the Jin Mao 
Tower in shanghai and the world’s 
tallest structure, Burj Khalifa in Dubai. 
His firm, Adrian Smith + Gordon Gill 
architecture, is a leading expert in the 
advancement of technology in super-
tall towers and their impact on cities. 
He is currently working on the world’s 
next tallest building Kingdom Tower, 
in Jeddah, saudi arabia, as well as 
planning a self-sustaining satellite city 
in Chengdu, China.

>Tom Eich, IDeo, presented by 
Vornado/Merchandise Mart: Mr. Eich is 
CIo and partner at IDeo, where he has 
headed up the Consumer experience 
Design practice (CXd). He has also 
served as chief build officer for IDEO’s 
development across all locations and 
practices. His work resides at the 
intersection of technology and the 
built world, from large to small scale 
interactions and behaviors.

This lineup continues the improved 
keynote selection begun last year, which 
has concentrated on relevance while 
stretching the awareness base of those 
in the interiors base. even the lone ar-
chitect, Mr Smith – with his presentation 
relating to very tall building and their 
impact – brings to bear great relevance 
to the interiors world. (We can’t wait to 
hear what he has to say about natural 
views from 160 stories.) I’ve never read 

nor heard an IDeo presentation that 
wasn’t very worthwhile – and exciting, 
so it is wonderful news that Mr. Eich’s 
Keynote is at 9:30 am, rather than at 
noon on Wednesday, by which time 
many attendees are at the airport.

neoCon 2014 will also have over 
100 accredited Ceu sessions. as we 
approach neoCon, we will publish our 
selection of this year’s offerings.

There will also be a fair sampling of 
the usual morale raising activities and 
awards that make for a little transient 
joy, but not much else. adding to its 
usual offering of mixed blessings, 
Interior Design magazine is launching 
yet another awards program honoring 
industry people and so-called “innova-
tive design solutions”: Interior Design 
Hip at NeoCon is said to recognize 
commercial industry pioneers and 
achievement in design solutions and 
product applications. HIp person 
award categories include: HIp Leader, 
Designer, rising star, product Design-
er, Sales Rep, Manufacturer, Brand 
representative and Client. solution 
focused categories include: Collabora-
tion, Wellness, Budget, green, perfor-
mance Wonder, High Tech, Color, Con-
centration, off the Wall, underfoot, etc. 
Nominations are due on May 1. After 
the submission period closes, catego-
ries will be open to neoCon registrants 
to vote and winners will be announced 
at a new Tuesday evening event at the 
Mart. (Like we need another marketing 
design “competition”? but let’s at least 
wait to see what is made of this.)

buildings Magazine is looking for 
the latest products that enhance the 
efficiency and sustainability of com-
mercial buildings for its 18th annual 
product Innovations awards. open 
exclusively to neoCon 2014 exhibitors, 
it highlights the best that performance 
and aesthetics can offer to building 
managers. Submissions are due May 
16 and winners will receive print and 
online coverage in the september is-
sue of the magazine.
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The International Interior Design 

Assocation (IIDa) is celebrating its 20 
years as an association, and will host 
a number of special industry events 
and cool programs including the IIDa/
Contract Magazine showroom & Booth 
Design Competition. 

attendees will also be able to shop 
with special indicators from Metropolis 
editors as they once again select their 
favorite product innovations from the 
show floor through their Metropolis 
Likes program.

online registration by June 2 is free 
and on-site registration is $25. Key-
note presentations are free to attend-
ees. Ceu seminar online registration 
is $55 each, Ceu seminar on-site 
registration is $65 each, and fees vary 
for all special events.

neoCon has a new digital look 
and feel. guided by the theme that 

Place Matters, a new website and 
show app will make maneuvering 
through the 1 million sq.ft. of exhibi-
tion space at The Merchandise Mart 
easier than ever. once registered, 
attendees will be able to immedi-
ately start planning for the show by 
populating their personal MyNeo-
Con guides with custom itineraries 
including favorite exhibitor and prod-
uct information, and personalized 
floor plans and schedules. Onsite, 
the new neoCon app, powered by 
digital partner Designer pages, can 
be used to retrieve your MyNeoCon 
guide on iphones as well as scan 
products and assist in navigation 
from showroom to showroom.

according to neoCon senior Vice 
President, Susan McCullough, “These 
new tools are all part of a show-
wide effort to make neoCon 2014 a 

smooth and productive experience for 
all. We have worked on new category-
focused layouts for our temporary 
floors, enhanced wayfinding and now 
launched an improved website and 
brand new app in line with evolving 
digital technology.”

As usual, officeinsight will publish a 
preview of new products and learning 
opportunities, which many find a very 
useful preparation tool. Manufacturers 
should begin sending in their product 
introductions to Mallory@officeinsight.
com or Susan@officeinsight.com.

http://www.neocon.com provides 
additional information and features 
an image gallery and fast facts. for 
exhibitor news, images and real-time 
information, follow neoCon on the 
following social media channels: fa-
cebook, Twitter, Instagram, LinkedIn, 
pinterest and Vine. 

American Made Furniture Designed for Your Environment                                                                                         We’re Green

Chairs  •  Tables  •  Banquettes  •  Lounges  •  Benches  •  Bar Stools

visit us online to see our complete line of furniture solutions

www.ERGinternational.com

Made in USA

ERG offers you a complete turnkey package!

http://www.neocon.com
https://www.facebook.com/neoconwtf
https://www.facebook.com/neoconwtf
https://twitter.com/NeoCon
http://instagram.com/neocon_shows
http://www.linkedin.com/groups/NeoCon-1842445?home=&gid=1842445&trk=anet_ug_hm
http://www.pinterest.com/neocons/
https://vine.co/u/1023009494860533760
http://bit.ly/1bRKSJt
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Place Matters

North America’s largest design exposition and conference for commercial interiors

June 9 – 11, 2014    The Merchandise Mart, Chicago   NeoCon.com

http://bit.ly/18W4fkF
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CIFF is a group of furniture related shows held in March/
april and september each year with separate sections and 
dates for residential and office furniture as well as areas for 
production machinery and components. each section is large 
enough to keep the most avid enthusiast happily engrossed 
for the show’s duration without bothering to looking at any 
alien products. The show is held at the Guangzhou (formerly 
Canton) fair Complex, although from 2015, the september 
elements of the shows will be moving to shanghai. 

Perhaps because of the size of everything Chinese, the 
tendency is to divide everything up, so for instance, eight halls 
display nothing but office seating, enough to sate the most 
dedicated appetite. Desking, tables and storage have another 
eight enormous halls and ‘accessories’, another three.

The trend of Western shows in recent times has been to 
reduce their timescale; in contrast, CIFF Office this year was 
extended from four days to five. Despite this, the crowds were 
massive, at some times, overwhelming, especially on the 
first few days. Some of the larger companies coped with the 
hoards of visitors by roping off areas of their booths for ‘VIps’ 
where entry was restricted. This led to the somewhat incon-
gruous situation where visitors were prevented from seeing 
the exhibitors’ newest products, as if they were state secrets. 

perceptions and attitudes change over time. However 
strongly views are held, the truth will eventually alter 
opinions. It can take years, or even generations, but slowly, 
inexorably, people’s minds will be changed. reality and 
perception are never in line; if they were, the marketing 
men would be out of work. They’re always trying to push the 
perception so that appreciated values exceed the reality. 

CIFF Office Guangzhou-2014
by John sacks

OFFICE bOULEVARD

SAOSEN CLUSTER
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Hide your light under a bushel and the 
market will think little of you, or worse 
not know you at all.

The ethereal concept of quality, so 
hard to grasp or promote, is like that. 
after World War II, fuelled by massive 
demand for almost everything, Japan’s 
manufacturing industries quickly grew 
to become a major world force. It’s 

prices were very low and competitors 
in europe, slower to rebuild after the 
war, struggled to compete. stories of 
the poor quality of Japanese goods took 
hold, partly generated by some real 
howlers and partly, no doubt, encour-
aged by rivals. It took many years for the 
perception to change and it is difficult to 
imagine now, when Japanese manufac-

turing quality is almost revered inter-
nationally, that there was a time when 
anything that carried the slogan, ‘Made 
in Japan’ was considered rubbish. 

Today, China’s manufacturers are 
going through a similar process of 
evolution. The birth and explosion 
of capitalism at the end of the 20th 
century released enormous energy 
and low labour and operating costs al-
lowed China to grab a very large share 
of world markets. In many (most?) 
cases, goods were sold on price alone, 
designs were ‘emulated’ from the West 
and quality was suspect. standards 
and norms were ignored and service 
levels depended on the customer be-
ing prepared to buy large volumes, on 
long lead times and inflexible colours, 
finishes, payment terms and attitudes. 

Is this changing? oh yes! Higher 
labour and other costs have reduced 
price differentials and are forcing Chi-
nese suppliers to pay more attention to 
their customers’ demands. Designs are 
moving from ‘me too’ towards original-
ity, albeit occasionally verging on the 
quirky. The real change however is in 
manufacturing quality which is now 
frequently at, or near, world class. This 
will, in due course, come to be under-

ADRIANO bALDANzI

LITTLE & LARGE

bOJIE STACKING CHAIR
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stood by the buying public who will 
reconsider and reassess their percep-
tion of goods from China to the extent 
that high manufacturing quality from 
Chinese manufacturers will be taken 
for granted. 

and what about design, innovation, 
originality? This year, all the stages of 
the transition from poor imitations of 
Western products to demonstrations 
of a spirit of genuine independence 
were on show. There were unfortu-
nately still plenty of copies of Her-
man Miller’s Sayl and Mirra chairs, 
Dauphin’s perillo, Vitra’s eames side 
chairs and many others, but there 
were also examples of the dawning of 
self-expression. some of these, such 
as Adriano Baldanzi’s work with bojie 
Furniture’s new stacking chair and 
Lightspace’s breakout furniture from 
Dutch designers, were the result of 
co-operation with the West. others, for 
example My Idea Office and Jiulong 
yousheng, were exciting creations from 
a new generation of design graduates 
from Chinese universities.

Why are Chinese manufacturers tak-
ing faltering steps away from ripping 
off us and european products? for 
many, it’s the highly practical reason 
that they want products they can 

export to the West, which is seen as 
increasingly difficult with copies. 

This is not an international show. 
yes, there were plenty of visitors from 
the usa, europe, south america, the 
Middle East and India but, unlike 2013 
when a sole Danish company was 
showing their height adjustable tables, 
there was not one office furniture 
exhibitor from outside asia. as over-
seas exhibitors showing at february’s 
100% Design in Shanghai, who were 
rushed off their feet will testify, this 
was a badly missed opportunity. 

There were some Western products 
on show, represented by local partners 
and importers. onlead showed SbS’ 
HÅG chair and My Idea were partner-
ing Codutti‘s executive furniture from 
Italy, but as neither were particularly 
prominently presented, were not at-
tracting much interest. Kees breeu-
wsma, a long-time Teknion veteran, 
was helping ue with its design and 
marketing, especially directed towards 
north american companies. 

There was little in the way of clearly 
discernible trends in desking and 
workstations. Various variations on the 
bench theme could be seen, many 
with desk-up screens and some with 
an asian twist, but there were also 

many small cubicles and freestanding 
workstations in a multitude of shapes, 
sizes and colours. Jiulong yousheng 
from foshan was using beautifully 
crafted diecast aluminium for bench 
and table frames and black, stitched 
PVC, pressed onto MDF and combined 
with stainless steel inserts for their styl-
ish reception and desking products. 
Six of its clever, individual, flip-top sec-
tional tables clicked together to form a 
full or partial circular meeting table. 

LIGHTSPACE CHAIR MIRO CHAIR FROM UE by KEES bREEUWSMA; 
ExCLUSIVE TO HON IN THE US

LIGHTSPACE SOFA

KEES bREEUWSMA & MIRO
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events
Sunon showed some attractive desk-

ing, especially its new spark range, as 
well as a new line, ‘Jane’ of modular 
breakout furniture with sofas, stools 
and mesh screens to create temporary 
or permanent enclosures. 

The Japanese giant company 
Okamura had a large, bright, attractive 
stand showing old classics such as 
Contessa and Baron chairs as well as 
some stylish new models. 

Many of the exhibition stands were 
very large, well designed and attrac-
tive. Last year we saw real grass turf 
laid underfoot. This year it was the 
turn of the sandy beaches strewn with 
stones. not only did they set off the 
furniture very effectively, they seemed 
to be perfectly practical. 

Breakout seating has arrived in 
China and there were many brightly 
coloured sofas, stools, and ancillary 

pieces, as well as a few half-hearted 
attempts at enclosures. one of the 
best companies in this sector was 
Linyu who was partnering with xinda 
Clover. Their chairs and sofas showed 
some attractive designs, quality up-
holstery skills and intelligent use of die 
cast aluminium. 

one interesting feature was the num-
ber of companies showing furniture for 
children with ideas taken from office 

JUILONG yOUSHENG JUILONG yOUSHENG bENCH, DIECAST ALUMINUM FRAME

OKAMURA MUFFLE WOSAN bREAKOUT FURNITURE
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furniture. boije’s b1 children’s task 
chair was one example, with its seat 
height and arm and rake adjustability. 

another was Milon, which showed a 
chair with sensors that sounded alarms 
and played messages – in Chinese of 
course – when the occupant’s posture 
became less than perfect!

for delightful seating comfort, 
nothing could beat EMA’s task chair 
with its heated massage mechanism 
and a wide range of programmes to 
soothe, mould and manipulate your 
body into paroxysms of pleasure. 

CROWDED FUI FURNITURE STAND

LINyU SOFA

HEATED MASSAGE TASK CHAIR CALLIGRAPHER

CHANGING OF THE SECURITy GUARD AT CIFF OFFICEGUANGzHOU CIRCLE
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Designers: do you think that you 
experience a workplace you develop in 
the same ways as the people who work 
there?

Deduct one point if you answered 
“yes.”

Designers respond differently to 
spaces and objects than others. They 
spend time thinking about designed 
elements that members of the general 
population devote to other purposes. 
While designers are designing, others 
are becoming familiar with new tax 
laws or learning how best to assess the 
big data that seems about to over-
whelm every marketing (and other) 
business unit, for example.

study after study has shown that, 
probably due to their design train-
ing and attention to design matters, 
designers have different design-related 
preferences than everyone else. 
research has also shown that design-
ers don’t do a very good job predicting 
how other types of people will respond 
to a place or thing. If designers were 
good at predicting what non-designers 
like, it wouldn’t be as important that 
their preferences are different from the 
general public’s.

The people at a design firm without 
design training are staffers who are 
in the IT or accounting departments, 
greet visitors as the receptionist, or 
are in similar support roles; seeking 
their opinions on design options is a 
good idea. on the job, people in any 
of these groups can start to pick up 
a background in design, so, unlike in 
most situations, the opinions of the 
newest employees on available design 
options should carry the most weight.

fresh out of new accountants, IT 
gurus, or receptionists? Clearly, this is 
the time for doing some research with 
the type of people who will ultimately 
use the space. This research is a good 

idea even if you do have new employ-
ees: more insights into what “ordinary” 
people think of color schemes, furni-
ture options and layouts and similar 
matters is always better.

so, workplace designer, next time 
you feel tempted to select what you 
prefer for a space, stop. find someone 
who hasn’t set foot in design school 
and solicit their opinions .

[Ed. Note (BJP): of course, the 
sensitivities, preferences and choices 
of designers are different than most 
others; otherwise, we wouldn’t need 
them.

as someone who grew up in a work-
ing class mix-and-match thrift shop 
furnishings set up, but who through 
marriage ended up living in what is in 
prominent part a Knoll mid-century 
showroom, I can attest to how one’s 
preferences can change drasti-
cally over time. yet, while my present 
furnishings and décor are nothing I 
could have ever dreamed of – and this 
with the benefit of a talented interior 
designer – I can discern, even sub-
liminally, the now harmonious color 
schemes, graphic lines and massing of 
objects in the space and, in retrospect, 
can see and feel the often somewhat 
depressing environment of my youth, 
even though it was not something 
paramount in my mind at that time. 
scenes in the movie Nebraska brought 
back many disquieting memories and 
emotions. on the other hand, I can 
well remember the uplifting effect 
when as a teenager I first entered the 
home of a friend whose parents were 
in the professional class: such spa-
ciousness, harmony and stimulating 
color (also a terrific stereo). 

so yes, there are great differences to 
take into account, but one should be 
very judicious in deferring to the tastes 
of the uninitiated. The challenges of 

change are well known to designers, 
and this is but another one of them.

In my view, the greater difference 
in perspective between clients and 
designers is in the understanding of 
purpose and actual function. There, 
designers must learn from the client 
– the actual workers, as well as the 
C-suite – but that is a subject for a 
different time.]

Sally Augustin, PhD, is the editor of 
Research Design Connections (www.
researchdesignconnections.com), a 
subscription newsletter and free blog, 
where recent and classic research in 
the social, design, and physical sci-
ences that can inform designers’ work 
are presented in straightforward lan-
guage. Readers learn about the latest 
research findings immediately, before 
they’re available elsewhere. Sally, who 
is a Fellow of the American Psycho-
logical Association, is also the author 
of Place Advantage: Applied Psychol-
ogy for Interior Architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s Guide to Doing Research: 
Applying Knowledge to Inform Design 
(Wiley, 2012). She is a principal at 
Design With Science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

Designers Are Different From Users
by sally augustin, ph.D.

http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin@designwithscience.com
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r-d connection
RESEARCH-DESIGN CONNECTION
Signage that Calms
by sally augustin, ph.D.

British practitioners/researchers in-
stalled a new signage system in several 
hospitals (images are available at the 
website noted below). They determined 
that effective signage in customer 
service areas not only helps people 
navigate from one area of a hospital to 
another, but provides information that 
helps keep people in a space calm. The 
signage tested “has been found to re-
duce aggression and violence by 50%.” 

This common sense finding is ap-
plicable in all complex environments 
visited by the public, not just hospitals.

More specifically, the research 
team learned that “‘a lot of the 
frustration that leads to anger is just 
a lack of knowledge and a lack of un-
derstanding about how things work,’ 
explained [pearsonLloyd director Tom 
Lloyd]. ‘It’s caused by patients not 
understanding the clinical language 
or the process or why someone who 
arrives  after them is seen before 
them.’ The proposed solution focuses 
on placing key information in relevant 
locations within the waiting room and 
consultation areas so patients are 
constantly aware of where they are 
and how long each part of the pro-
cess might take … . Vertical panels 
throughout the department explain 
the activities that take place in each 
space and their consistent appear-
ance makes them easily identifiable. 
Live information about how busy the 
department is and predicted waiting 
times for different assessments are 
displayed on monitors.” 

“signage system Design for Hospi-
tals ‘reduces Violence by 50 percent.” 
2014. De Zeen, http://www.dezeen.
com/2013/12/02/hospital-redesign-by-
pearsonlloyd-reduces-violence-and-
aggression/.

sally augustin, phD, is the editor of 
research Design Connections (www.
researchdesignconnections.com), a 
subscription newsletter and free blog, 
where recent and classic research in 
the social, design, and physical sci-
ences that can inform designers’ work 
are presented in straightforward lan-
guage. readers learn about the latest 
research findings immediately, before 
they’re available elsewhere. sally, who 
is a fellow of the american psycho-
logical association, is also the author 
of place advantage: applied psychol-
ogy for Interior architecture (Wiley, 
2009) and, with Cindy Coleman, The 
Designer’s guide to Doing research: 
applying Knowledge to Inform Design 
(Wiley, 2012). she is a principal at 
Design With science (www.designwith-
science.com) and can be reached at 
sallyaugustin@designwithscience.com.

MATERIAL OF THE WEEK

MC# 2604-29
Emblem and logo printing technology: This technology produces very fine 
definition and accuracy, particularly when compared to embroidered, PVC 
or silicone emblems. The emblems are pressed and printed into polyvinyl 
chloride (pVC) or polyurethane (pu), which are resistant to industrial wash-
ing and dry cleaning. They can be affixed to any textile surface by sewing, 
with adhesives, pins, Velcro or heat-transfer. a thermo-adhesive version is 
available for transferring the emblem with a heat press to any surface.  
applications include emblems, logos and badges for uniforms and fashion. 

This column is published in collaboration with Material  
ConneXion. For more information regarding the material  
previewed, please contact Michael LaGreca at  
mlagreca@materialconnexion.com. T: 212.842.2050.

http://www.dezeen.com/2013/12/02/hospital-redesign-by-pearsonlloyd-reduces-violence-and-aggression/
http://www.dezeen.com/2013/12/02/hospital-redesign-by-pearsonlloyd-reduces-violence-and-aggression/
http://www.dezeen.com/2013/12/02/hospital-redesign-by-pearsonlloyd-reduces-violence-and-aggression/
http://www.dezeen.com/2013/12/02/hospital-redesign-by-pearsonlloyd-reduces-violence-and-aggression/
http://www.researchdesignconnections.com
http://www.researchdesignconnections.com
http://www.designwithscience.com
http://www.designwithscience.com
mailto:sallyaugustin@designwithscience.com
mailto:mlagreca@materialconnexion.com
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officenewswire.com
PRODUCT INTROS

>Armstrong Commercial 
Flooring introduced Flip™ 
Spray Adhesive for revenue-
generating spaces that re-
quire a quick flooring renova-
tion. Developed for use with 
Luxury Vinyl Tile (LVT), sheet, 
and Vinyl Composition Tile 
(VCT), flip™ offers a simple, 
one-step application process 
with no mixing required. “This 
90% rH high-moisture adhe-
sive solution means that the 
actual installation can begin 
sooner, with less wait time 
required for the concrete slab 
to dry for an effective bond,” 
said Product Manager Wendy 
Booker. “Once the flooring 
is installed, the equipment 
can be returned to the room 
immediately, rolling loads are 
no worry and heat welding 
for aseptic areas can be done 
immediately.” 
officenewswire.com/14853

>Humanscale unveiled Rise, 
a sit/stand solution that 
retrofits existing desks to 
allow the users to transition 
instantly between sitting and 
standing positions. Clamped 
like a monitor arm to any 
fixed-height work surface, 
rise employs the same con-
stant-force technology used in 
the company’s float sit/stand 
table. Its central column 
holds a monitor and a plat-

form for a keyboard and can 
be adjusted to the desired 
height by simply moving the 
platform. It is equipped with 
an integrated cable harness 
to allow users to plug in easily 
and is available in a number 
of configurations, includ-
ing those with dual monitor 
requirements. rise will be 
available in north america 
starting in late June. 
officenewswire.com/14855

>New Ravenna Mosaics pres-
ents textile-inspired mosaics 
designed by Sara baldwin. In 
addition to the Houndstooth 
Collection (oI 2.17.14, www.
officenewswire.com/14625), 
these also include:
-Kingston Lacy, a hand-cut 
jewel glass mosaic inspired by 

damask fabric from rogers & 
Goffigon;
-Jacqueline Vine, inspired 
by lace in a wedding dress, 
with delicate swirl patterns of 
lumimous Thassos marble cut 
and tumbled to create a soft 
pillowy texture;
-Ikat, a collection of three 
patterns inspired by Central 
asian Ikat textiles, includ-
ing Loom, offered in Quartz, 
Aquamarine, Tanzanite, and 
Turquoise jewel glass;
-Suzani, in Jasper, Carne-
lian, Agate, and Quartz jewel 
glass, which echoes a classic 
Uzbekistan pattern in the tra-
dition of Central Asian Suzani 
embroidered fabrics;
-Plaid and Gingham Collection, 
including McIntyre, shown, 
inspired by the traditional scot-
tish patterns of Ms. Baldwin’s 
ancestors who arrived from 
scotland in the 1750s. 
officenewswire.com/14868

NOTEWORTHy
>Charles Smith, a 22-year 
veteran of General Shale, 
has assumed the role of CEO 
for the Johnson City, TN-
based company. Mr. Smith 
previously served as general 
shale’s president and Coo, 
and has worked in a number 
of supervisory and manage-
ment positions for the com-
pany. He succeeds longtime 
Ceo richard L. (Dick) green, 
who retired apr. 1. 
officenewswire.com/14846

>CoreNet Global introduced 
its newly-elected global 
board of Directors at the 
opening session of the 
group’s Asia Pacific Global 
Summit in Singapore. The 
new chair of Corenet global 
is Randall Smith, MCR, vice 
president, global real estate 
& facilities, oracle. The 
immediate past chair is Jim 
Scannell, senior vice presi-
dent, administrative services 
at The Travelers Companies 
Inc. Treasurer is Steven 
Quick, Ceo, global Corporate 
services, DTZ.

newly-elected directors to 
serve a three-year term con-
cluding in the spring of 2017 
are Francisco J. Acoba, MCR, 
sLCr, director, strategy & 

For complete releases, visit www.officenewswire.com. 
Keep current with the rss feed.

HUMANSCALE: RISE

http://www.officenewswire.com/
http://www.officenewswire.com/index/rss
http://www.officenewswire.com/14853
http://www.officenewswire.com/14855
http://www.officenewswire.com/14625
http://www.officenewswire.com/14625
http://www.officenewswire.com/14868
http://www.officenewswire.com/14846
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operations, Deloitte Consult-
ing LLp; and Craig Robinson, 
president of u.s. operations, 
Colliers International.

Marcus Rayner, managing 
principal, Cresa, is the new 
chair of Corenet global Com-
ponent Leadership Council, 
serving a one-year term.

In addition, the Board 
appointed two new associ-
ate directors with a one-year 
term: John Cuppello, Ceo, 
Qube global software; and 
Debra Homic Hoge, MCR, 
global director, real estate, 
General Motors.

See the officenewswire link 
for the names of directors and 
associate directors continu-
ing to serve on the board and 
those completing their terms. 
officenewswire.com/14852

>IIDA’s New york Chapter 
announced the winners of 
its 2014 Student Design 
Awards. out of the 87 stu-
dents who submitted design 
portfolios, five students 
received first place awards of 
$3,000 and an IIDa stu-
dent Membership, and five 
received Honorable Mention 
awards of $1,000 and an IIDa 
Student Membership. They 
were honored at an awards 
ceremony apr. 8 hosted by 
steelcase.

first place winners:
-Amanda bacha, school of 
Visual arts. project: AMP, 
Asbury Music Park

project judge Hans ga-
lutera noted amanda’s project 
was conceptually well thought 
out. “The ceiling design is 
outstanding and provides a 
dramatic backdrop for the 
performers and the audi-
ence,” said Mr. Galutera.

-yuanyuan Ma, new york 
school of Interior Design. 
project: WeWood

of yuanyuan’s WeWood 
flagship store design, 
project judge annie Lee said, 
“excellent execution of the 
wonderful wood concept, 
which could easily have been 
too overwhelming if not done 
just right. Constant attention 
to the function of space while 
truly maintaining the core 
concept shows good design 
discipline.”
-Pedro barillas, new school 
of Design. project: FreeMan 
Hotel

“While designed for a niche 
clientele, FreeMan Hotel is a 
space everyone would enjoy 
visiting,” said project judge 
randy fahey. “The use and 
definition of space is nicely 
considered and flows well. 
There is plenty of three-
dimensional eye-candy, but 
it isn’t trendy or cliché – it is 
strong architecture.”
-yawen Wang, school of 
Visual arts. project: Moments 
in the Hudson

project judge randy 
fahey noted, “This design is 
wonderful in how it takes an 
everyday new york sight (the 
Hudson river) and turns it 
into an adventure of discov-
ery. The spaces are interest-
ing and have a great interplay 
from one to the other. I think 
the section through the over-
all site is a really exceptional 
drawing.”
-Kuan Chung Tao, fashion 
Institute of Technology. proj-
ect: Ophthalmology Office

“from conceptual planning 
to execution of interior detail-
ing, there is a consistency 
and thoughtfulness to the ap-
proach that is both successful 
in whimsy and practicality,” 
said project judge Hans 
galutera.

Visit http://iidany.org/
photo_albums/2014-student-
design-award-winners/ to view 
images of all the winning and 
honorable mention designs. 
officenewswire.com/14856

>KI, Pallas Textiles and Pat-
terson Pope recently hosted 
an evening of fun, food and 
adventure at KI’s “Gilligan’s-
Island” A&D cruise in Miami. 
More than 30 castaways from 
the architecture and design 
community embarked on 
the epic sea voyage, which 
featured Cuban-inspired 
fare from Mambo, deli-
cious mojitos, and a sailor 
cap contest, which invited 
attendees to decorate their 
caps for a chance to win great 
prizes (Best Gilligan’s Island 
Themed Outfit, Best Miami 
Bling, Best nautical). attend-
ees were treated to on-board 
entertainment, in addition to 
KI’s MyWay lounge seating, 
Blu Sky Collection and Grazie 
seating. View photos of the 
event on KI’s facebook page 
at www.ki.com/facebook.  
officenewswire.com/14867

>Stockholm-based design 
and innovation consultancy 
Veryday was named Red Dot 
Design Team of the year for 
2014. red Dot founder and 
president peter Zec made the 
announcement in Milan at the 
opening of Salone Internazi-
onale del Mobile. It is the first 
time that this prestigious title, 
awarded purely on merit at 
the discretion of red Dot, has 
gone to a swedish company.

Veryday has an impres-
sive track record, with clients 

IIDANy STUDENT DESIGN AWARD -  WE WOOD FLAGSHIP STORE  
DESIGN by yUANyUAN MA
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including PepsiCo, Microsoft, 
GE Healthcare, 3M, Spotify, 
BabyBjörn and IKea. over 
the years, the company has 
continuously contributed nu-
merous design classics such 
as the BabyBjörn baby car-
rier, the world’s first computer 
with separate keyboard, the 
renowned sas coffee pot and 
the Koenigsegg sports car.

“although we have received 
over 220 design awards 
throughout the years, this title 
is by far the highest distinc-
tion in the design world,” said 
Veryday Ceo Krister Torssell. 

The Veryday design team 
will receive the award, along 
with the challenge cup “ra-
dius,” at the ceremonial red 
Dot gala in essen, germany 
on July 7. The awarded design 
team traditionally presents 
itself and its innovative design 
in a special exhibition in the 
exclusive setting of the red 
Dot Design Museum Essen. 
officenewswire.com/14850

> It’s not such a small world, 
after all. since the universe 
began, it has been expand-
ing; but only recently have re-
searchers been able to make 
near-accurate measurements 
of the rate of this expansion 
by using Boss, the Baryon 
oscillation spectroscopic 
survey. Boss uses quasars 
to map density variations 
in intergalactic gas at high 
redshifts and can chart the 
structure and history of the 
universe’s expansion from 
its younger days through to 
modern times. Boss’s latest 
findings establish an expan-
sion rate of the universe of 
68 kilometers per second per 
million light years at redshifts 
2.34, with an accuracy of 2.2 
percent. The findings have 
allowed scientists to study the 
geometry of the universe and 
the nature of dark energy. 

RE-SITED
>Adele Paula Royce joined 
Innovant as a New york-based 
senior account executive. 
Ms. Royce has more than a 
decade of experience in the 
commercial real estate and 
construction industry, with 
degrees in fine art from the 
school of Visual arts and the 
City university system. she 
is the former vice president 
of business development at 
Donnelly Mechanical Corp, 
where she developed the or-
ganization’s strategic business 
alliances and maintained com-
munication with existing clien-
tele. Prior to that, Ms. Royce 
worked in the global accounts 
Division of Haworth, where she 
cultivated global strategic busi-
ness alliances to generate new 
business opportunities. 
officenewswire.com/14847

>Stuart Schneider is the 
new director of sales for 
Wearbest Sil-Tex Mills and 
its bella-Dura® brand of 
high performance textiles. 
Mr. Schneider has more than 
20 years of experience in the 
textile industry. He began 
his career at Quaker fab-
rics, after which he moved 
to Chatham Mills, where he 
served as international sales 
manager. He was also sales 
director, north america for 
Enzo Degli Anguioni of Milan, 

Italy, and general manager, 
International sales for Cov-
ington. national sales reps 
for Wearbest/Bella-Dura® will 
now report to Mr. Schneider, 
who will report to ari gasner, 
executive vice president. 
officenewswire.com/14859

ENVIRONMENT
>The Green building Initia-
tive is seeking applicants 
to serve as members of its 
consensus body. This group 
is being formed to formally 
update its new construction 
assessment protocol ANSI/
GBI 01-2010: Green Building 
Assessment Protocol for Com-
mercial Buildings. The stan-
dard was originally completed 
in 2010 and must be updated 
every five years according to 
procedures established by the 
american national standards 
Institute. participation is open 
to any member of the public 
with appropriate expertise 
and experience. Membership 
in gBI is not required.

VERyDAy

http://www.officenewswire.com/
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applicants with expertise in 

any aspect of green building 
are sought not only for the 
main consensus body but to 
serve on technical subcom-
mittees in areas including:
-Project Management Policies 
& practices
-site Development
-energy
-Water
-Resources, Building Materi-
als & Waste Management
-Emissions & Effluents
-Indoor environment

“In 2010, the gBI became 
the first – and to date the only 
– commercial green building 
rating system developer to 
successfully take its flagship 
rating system through a full 
ansI consensus process,” 
stated Jerry yudelson, presi-
dent of the gBI. “This was 
a huge undertaking and an 
accomplishment on which 
we intend to build this year. 
The gBI is committed to the 
further development of its 
assessment protocols through 
ansI’s open and transparent 
consensus process.”

ansI/gBI 01-2010 was 
completed in 2010 following 
numerous public meetings 
and comment periods and 
in compliance with ansI-
approved procedures. “as we 
did in 2010, gBI will ensure 
that its revised and updated 
rating system for new con-
struction is based on sound 
building science and risk-
assessment while maintaining 
it usability for practitioners,” 
said Mr. Yudelson.

To apply for participation 
on the consensus body, one 
or more subcommittees, or 
simply to register as a stake-

holder to be kept informed 
of developments around the 
ansI/gBI 01-2010 standard, 
interested individuals should 
complete the appropriate 
form located on gBI’s website 
at www.thegbi.org/about-gbi/
ansI-accredited-standards-
developer.shtml.  
officenewswire.com/14849

>Interface recently received 
two top sustainability hon-
ors. The Architizer A+ Awards 
cited Interface’s net-Works™ 
initiative with its popular 
Choice award in the products 
+ sustainability category, 
while the International green 
Industry Hall of fame (IgI-
Hof) named the company for 
induction. 

net-Works is a business 
partnership between Inter-
face, the Zoological society of 

London, and Aquafil, and was 
created to tackle the environ-
mental problem of discarded 
fishing nets in some of the 
world’s poorest coastal com-
munities while supporting 
Interface’s ambitious goals 
for recycled content for its 
carpet tile. The program 
was launched in 2012 with 
26 fishing villages based in 
the philippines and contin-
ues to be a successful fair 
trade business model. It also 
helped keep those locations 
viable in the aftermath of the 
2013 typhoon. 

“all of Interface across the 
world has taken great pride 
in the net-Works initiative, 
knowing that it is helping us 
fulfill our Mission Zero com-
mitment,” said Miriam Turner, 
assistant Vp, Co-Innovation. 
“We are grateful to have the 

architectural and design 
world voice its recognition of 
this program with its votes 
and the award. We hope it will 
inspire others to think about 
restorative business models of 
their own.” 

net-Works is one of a num-
ber of Interface initiatives and 
consistent practices that also 
helped the company earn the 
IgIHof spot. In citing Inter-
face for the honor, founder 
sam gell said, “The Interface 
story is one about true leader-
ship and the sacrifice it takes 
to do the right thing, the right 
way. all who have been asso-
ciated with Interface over the 
years share in this recognition 
for its pioneering, innovative 
sustainable practices. along 
with founder ray C. ander-
son, Interface Inc. can take 
its rightful place among the 
icons in the green Industry.”

Mark Iberri, the company’s 
regional vice president, repre-
sented Interface at the March 
28th induction ceremony. 
It was held on the campus 
of san Jose state univer-
sity, hosted by the Mineta 
Transportation Institute and 
attended by more than 165 
green business profession-
als from some of the world’s 
largest corporations. IgIHof’s 
complete list of inductees is 
available at https://gogreen-
hall.org/.  

a full list of a+ awards 
winners can be found on 
Architizer’s website at http://
awards.architizer.com/win-
ners/. Architizer will host a 
gala for honorees at new 
york City’s HighLine stages 
on May 15. 
officenewswire.com/14860
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>ROCKFON®’s North Ameri-
can portfolio of stone wool 
acoustic ceiling solutions 
has earned UL® Environ-
ment’s GREENGUARD Gold 
Certification for low-emitting 
products. To achieve certifi-
cation, roCKfon voluntarily 
submitted its north american 
stone wool product line of 
suspended and monolithic 
ceilings, clouds and baffles 
to a series of rigorous tests as 
determined by uL environ-
ment. roCKfon products 
are made from stone wool, 
which is produced from vol-
canic rock and recycled ma-
terial. Its inherent properties 
provide superior performance 
characteristics including high 
sound absorption, dimen-
sional stability, fire protection 
and humidity resistance. 
officenewswire.com/14863

PROJECTS
>Spector Group completed 
its work as the prime interior 
architect for Capstone Exec-
utive Offices’ (CEO) second 
executive business center in 
Manhattan. situated on the 
8th floor of 30 Wall Street, 
in the financial District, 
the 8,000-sq.ft. co-working 
facility provides virtual, desk, 

office and suite space to both 
individuals and companies. 

Ceo’s business center 
begins with a welcoming 
reception area and features 
a spacious, glass-partitioned 
conference center equipped 
with industry leading technol-
ogy. Transoms were installed 
above office doors to add 
natural light and to comple-
ment the open ceilings in 
the space’s hallways. other 
design highlights include a 
striking wood veneer accent 
wall and a full pantry deco-
rated with stone finishes. 
officenewswire.com/14861

>German office furniture 
manufacturer Wilkhahn re-
ported several major projects 
won or carried out in the 
first few months of 2014. 
These include major orders 
from the pretoria Department 
of environmental affairs in 
south africa and the yale 
School of Management in the 
U.S. Wilkhahn CEO Michael 
Tritschel attributed the up-
swing in orders – encouraging 
after a difficult year for Ger-
many’s office furniture market 
in 2013 – to the company’s 
successful international mar-
ket strategy.

for the south africa project, 
Wilkhahn is supplying 3,790 
office and visitor chairs, plus 
80 meeting and conference 
tables. The new complex, de-
signed by Boogertman + part-
ners, was certified as a 6-Star 
green Building by the south 
african green Building Coun-
cil, and according to Wilkhahn 
the selected furniture played a 
key role in obtaining the rating. 
It includes classic FS office 
chairs for admin staff, Modus 
chairs for managers and 
ministers, cantilever chairs 
for seminars and meetings. 
numerous Logon tables, and 
Confair folding tables for meet-
ings and conferences. factors 

such as product durability, 
the underlying eco-friendly 
concept, and service guar-
antees swung the decision in 
Wilkhahn’s favour. another 
factor was the benefit to local 
industry because the furniture 
is manufactured by Wilkhahn’s 
partner Classic Working Life 
(CWL) in Johannesburg. 

The yale university project, 
providing the furniture for 
the edward p. evans Hall, 
the new headquarters of the 
Yale School of Management 
in new Haven, was a high-
profile success scored by 
subsidiary new-york-based 
Wilkhahn Inc. which was 
founded in 2008. The new 
build was planned by foster 
+ partners in conjunction with 
New York architects Gruzen 
samton. In addition to more 
than more than 1,500 Modus 
chairs and 250 on chairs, 
Wilkhahn also supplied a 
vast quantity of restaurant 
and visitor seating, stack-
able chairs and tables for 
outdoors. The order totaled 
around $1.8 million.  
officenewswire.com/14851

EVENTS
>ICFF Miami will take place 
Sep. 16-17 at the Miami 
beach Convention Center. It 
will run alongside the regional 
hospitality design conference 
and expo HD americas, offer-
ing an opportunity for direct 
one-on-one engagement be-
tween exhibiting companies 
and pre-selected and quali-
fied attendees: interior de-
signers, architects, retailers, 
representatives, distributors, 
facility managers, developers, 
manufacturers, store design-

WILKHAHN: MODUS

WILKHAHN: ONWILKHAHN CEO, MICHAEL TRITSCHEL
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ers and visual merchandisers 
from southeast u.s., Central 
and south america and the 
Caribbean.

produced and managed 
by Emerald Expositions/GLM, 
ICFF Miami is supported by 
the emerald expositions de-
sign and building trade shows 
and events globalshop, HD 
americas, HD expo, Hospital-
ity Design summit and KBIs, 
and industry publications 
Contract, Hospitality Design, 
K+BB and retail:Design.

“for the ICff’s ahead-of-
the-trend exhibitors, Central 
and south america are 
highlights on the global de-
sign map because the luxury 
residential and hospitality in-
dustries are in a construction 
surge and the region’s $10 
billion luxury goods market 
is experiencing double-digit 
annual growth,” commented 
Kevin O’Keefe, GLM senior 
vice president. “We not only 
know the interior designers, 
architects, developers and 
leading retailers who are driv-
ing the growth in the ameri-
cas, we know that our roster 
of exhibitors and features will 
draw them to ICFF Miami.”

Liz Sommerville, Emer-

ald expositions group show 
director, noted that “by 2015, 
industry experts forecast the 
design and completion of 372 
new hotels and 56,000 rooms, 
nearly a third of which are 
luxury and upscale brands. 
for HD americas’ leading 
global exhibitors, this market-
place couldn’t be more ideal. 
a special edition of the ICff 
with HD americas will only 
enhance Miami’s leading role 
as the place to be for Central 
and south american design 
professionals looking for the 
very best in furniture, lighting, 
materials, and accessories.” 
officenewswire.com/14845

>IFI’s upcoming symposium, 
Design + Economy = Our 
Future, will take place Apr. 
22-23 at Steelcase WorkLife 
Center in NyC. The think-
tank format event will bring 

together key stakeholders, 
leaders and experts in the 
private realm, public sector, 
business and government 
with the goal of formulating 
a consensual design policy 
statement that can serve as a 
basis for governments, public 
sector agencies and busi-
nesses. symposium partici-
pants, all distinguished lead-
ers in their respective fields, 
will discuss, analyze and offer 
insight regarding how to more 
consciously shape the busi-
ness of design toward greater 
economic impact.

new york governor andrew 
M. Cuomo will speak to the 
issue of garnering prosperity 
through design in the modern 
city, followed by noted Ceos 
and presidents of major global 
companies to further address 
business as it relates to design 
and the economy. additional 
speakers include ed feiner, 
director of Design Leader-
ship forum, perkins+Will and 
former chief architect of the 
us gsa; David J. Burney, 
former commissioner of the 
new york City Department 
of Design and Construc-
tion; arlene gould, strategic 
director for ontario’s Design 
Industry advisory Committee; 
and Chris garvin, partner at 
Terrapin Bright green.

Moderators will include Su-
san Szenasy, editor in chief, 
Metropolis Magazine; John 
Czarnecki, editor in chief 
Contract Magazine; William 
Menking, Ffounder/editor in 
chief, architects newspaper; 
Michael Thomson, Design 
Connect principal; and others. 

Design + economy = 
our future, an IfI regional 

Design symposium, is made 
possible through the gener-
ous support of steelcase, 
Teknion, Guangzhou Design 
Week, Mohawk, Bentley Mills, 
Bolyu, geiger and Interface. 

for more information, 
please contact: Brittany 
reilly, project Coordinator 
breilly@sccollective.com / 
212.721.9502. 
officenewswire.com/14858

>IFMA’s Facility Fusion 
Conference and Expo in 
Washington, DC, is this 
week, Apr. 15-17 at National 
Harbor. The event includes 
workshops, training and 
discussions related to facility 
management (FM) with a 
customized track designed 
specifically for those man-
aging government-sector 
facilities. among the subjects 
covered will be compliance 
with the 2010-passed federal 
Building personnel Training 
act (fBpTa). The fBpTa 
establishes skill competency 
requirements with which 
IFMA’s world-renowned cre-
dentials are “aligned,” accord-
ing to a recent determination 
by the u.s. general services 
administration.

facility management pro-
fessionals of all backgrounds 
and experience levels will 
benefit from the valuable edu-
cation and intensive network-
ing offered at IFMA’s Facility 
fusion Conference and expo. 
for the program of events 
and additional details, go to 
http://facilityfusion.ifma.org/
dc/ and join the conversation 
on Twitter using the official 
event hashtag #ff2014. 
officenewswire.com/14854

http://www.officenewswire.com/
http://www.officenewswire.com/14845
mailto:breilly@sccollective.com
http://www.officenewswire.com/14858
http://facilityfusion.ifma.org/dc/
http://facilityfusion.ifma.org/dc/
http://www.officenewswire.com/14854


04.14.14 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 26 OF 29

officenewswire.com

>NySID will present a 
lecture, “Contemporary Art 
in Healthcare Environments” 
on Wednesday, Apr. 23, 
6:30 p.m. Jennifer finkel, 
curator, Cleveland Clinic art 
program, will speak about 
how Cleveland Clinic utilizes 
its contemporary art collection 
comprised of nearly 5,400 
artworks and how the art 
program is an integral part 
of the patient experience. 
Diane Brown, founder and 
president, RxArt, a non-profit 
organization that transforms 
pediatric hospital facilities 
into comforting and engaging 
spaces through site-specific 
installations by contempo-
rary artists, will speak about 
projects working with artists 
such as Jeff Koons, rob 
pruitt, Kenny scharf, and 
many more. The event will 
take place at Satz Auditorium, 
170 east 70th street. please 
visit www.nysid.edu/news-
events/events/registration to 
purchase tickets. 
officenewswire.com/14865

>NySID will also present 
“The History behind the 
Trends,” a lecture by Amy Az-
zarito, managing editor of the 
popular blog Design*Sponge, 
on Wednesday, Apr. 16, 6:30 
p.m. Ms. Azzarito is the author 
of Past & Present: 24 Favorite 
Moments in Decorative Arts 
History, and 24 Modern DIY 
Projects Inspired by Them, a 
book that translates topics of 
design history into present-day 
craft projects and is based on 
her Design*sponge column. 
In her presentation, she will 
talk about those pieces you 
see everywhere—from inlay 
furniture (currently all the rage 
at anthropologie) to the Crate 
and Barrel standby, the Wind-
sor chair—and delve into the 
history of these iconic design 
objects. The event will take 
place at NYSID’s Satz Audi-
torium, 170 east 70th street. 
for tickets, please visit www.
nysid.edu/news-events/events/
registration or call (212) 472-
1500 x405. 
officenewswire.com/14857

>Objects Made, the traveling 
exhibit and presentation by 
designer Sarah Miller com-
missioned by Invision, will be 
in boston May 1. Ms. Miller 
spent more than a year meet-
ing with 21 craftspeople from 

various industries to discover 
how object makers approach 
the design process. In her 
presentation, she will share 
the results of this research, 
including 10 design themes 
and four color and materials 
palette trends. all 21 objects, 
ranging from decorative lamps 
to environmentally friendly 
stacking chairs, will be on 
display. The presentation is 
IDCeC accredited for 0.1 Ceu.

The event, being hosted 
at The state room (60 state 
street), is free and open 
to professional architects 
and designers, but space 
is limited. The registration, 
reception and exhibition will 
open at 5:30 p.m., and Ms. 
Miller’s presentation will begin 
at 6:15 p.m., followed by a 
Q&a session. The exhibit will 
open again from 7:30 to 8:30 
p.m. attendees will have the 
chance to network before and 
after the presentation during 
the exhibition’s open times.

Designers interested in at-
tending can email Brian Bishop 
atbrian.bishop@jjflooringgroup.
com or visit http://www.jj-invi-
sion.com/objects-made-rsvp.

More information about 
Objects Made, including the 
other cities Objects Made 
will be visiting, is available at 
http://www.jj-invision.com/
blog/entry/objects-made.  
officenewswire.com/14864

>The Security and Sustain-
ability Forum on May 9 will 
present a webinar to discuss 
new insights and implica-
tions from the third U.S. 
National Climate Assessment 
(NCA). The nCa is a climate 
status report authorized every 
four years under the global 
Change research act of 
1990. It is based on the best 
available science and written 
by hundreds of scientists 
and experts from academia, 
government, non-profits and 
the private sector. The draft 
report was released for public 
comment nearly a year ago 
by the u.s. global Change 
research program, which 
is scheduled to release the 
final report in the first week of 
May. The webinar, presented 
by ssf partnership with 
second nature, the national 
Council on science and the 
environment and adaptation 
International, will reconvene 
the leaders of the assessment 
in a panel discussion that 
will take questions from the 
audience.

access to archived record-
ings of previous webinars 
on the draft NCA findings is 
available by joining ssf (for 
free) at www.ssfonline.org. 

To register for the May 
9 webinar, 11:30 a.m. 
to 1:00 p.m. eastern 
Time, please visit https://
www1.gotomeeting.com/
register/833406545?utm_sou
rce=national+Climate+asses
sment+final+report+Webin
ar&utm.  
officenewswire.com/14869
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bUSINESS AFFAIRS
>Mohawk Industries, Inc. will hold its 2014 Annual Meet-
ing of Stockholders on Thursday, May 15, at its headquar-
ters in Calhoun, ga, 10:00 a.m. local time. The business of 
the meeting will be (i) to elect a class of directors to serve a 
three-year term beginning in 2014, (ii) to vote upon a non-
binding resolution related to the ratification of the selection of 
KPMG LLP as the company’s independent registered public 
accounting firm, and (iii) to vote upon a non-binding, advisory 
resolution to approve executive compensation. stockholders 
of record on Mar. 17 are entitled to vote. Supporting materi-
als, including Mohawk’s 2013 Annual Report, 2014 Proxy 
statement and proxy Card are available at http://mohawkind.
com/2014StockholdersMeeting.aspx

>Upcoming investor conference calls:

-HNI Corp., Q1 2014, Thursday, apr. 17, 10:00 a.m. Central 
Time www.hnicorp.com

-Knoll, Inc., Q1 2014, Thursday, apr. 17, 10:00 a.m. eastern 
Time www.knoll.com

-Mohawk Industries, Inc., Q1 2014, Friday, May 2, 11:00 a.m. 
eastern Time www.mohawkind.com

-USG Corp., Q1 2014, Thursday, apr. 24, 11:00 a.m. eastern 
Time www.usg.com

TECHNOLOGy
>Optoma has expanded its range of projectors targeted to 
businesses and educational institutions with the launch 
of two new high-specification projectors – the EH415 and 
W415. Both projectors boast a brightness rating of more than 
4,000 lumens and offer vertical lens shift, as well as full sup-
port for system integration and control. The crisp white unit 
weighs just 3.4kg, making it an extremely flexible solution for 
installation or presentations on the move.

The high native resolution (1080p and WXga) and brightness 
make the projectors suitable for businesses that want higher 
resolution and higher quality imagery in their meeting rooms. 
The projectors offer full support for DICOM simulation mode 
especially tuned for viewing greyscale images and X-rays and 
scans during medical training. Both projectors support multiple 
3D formats from various devices such as PC, Blu-ray 3DTM, 
Sony® PS3, Microsoft® Xbox 360 or 3D TV broadcast system.

www.officenewswire.com/14866

4.11.14 3.28.14 12.27.13 9.27.13 6.28.13 3.28.13 %fryrHi
%fr50-
DayMA

HMiller 29.9 31.2 29.8 28.9 27.1 27.7 -8.5% 0.1%

HNI 34.2 35.4 39.4 35.8 36.1 35.5 -16.0% -3.4%

Inscape 2.1 2.2 2.1 2.5 1.9 2.0 -14.3% 3.0%

Interface 19.0 19.6 21.5 19.7 17.0 19.2 -15.3% -3.4%

Kimball 17.8 18 15.3 11.2 9.7 9.1 -11.3% -3.5%

Knoll 16.8 17.8 18.3 17.0 14.2 18.1 -10.4% 0.2%

Leggett 32.0 32.2 31.1 30.4 31.1 33.8 -6.8% -0.2%

Mohawk 131.0 134.7 146.8 130.1 112.5 113.1 -15.7% -5.7%

Steelcase 16.5 16.3 16.0 16.4 14.6 14.7 -2.8% 7.6%

USG 30.3 32.1 27.9 28.2 23.1 26.4 -16.3% -9.1%

Virco 2.6 2.5 2.3 2.0 2.3 2.4 -8.9% 1.9%

SUM 332.1 342.0 350.4 322.2 289.4 302.0

DJIndust 16,027 16,323 16,478 15,258 14,910 14,579 -3.6%

Industry stock prices

http://mohawkind.com/2014StockholdersMeeting.aspx
http://mohawkind.com/2014StockholdersMeeting.aspx
http://www.hnicorp.com/
http://www.knoll.com/
http://www.mohawkind.com/
http://www.usg.com/
http://www.officenewswire.com/14866


04.14.14 GIVING VOICE TO THOSE WHO CREATE WORKPLACE DESIGN & FURNISHINGS   PAGE 28 OF 29

business
>Optoma’s new S316, DS311, Dx346 and W300 projectors 
are also designed for meeting rooms and offices. They feature 
built-in speakers, full 3D technology, HDMI connectivity and 
optional wireless capabilities, plus long lamp life and energy-
saving features. They are also portable and easy to set up for 
off-site customer meetings. HDMI input allows connection to 
the latest pCs, DVD or Blu-ray® players as well as gaming con-
soles such as Sony® PS3 and Microsoft® Xbox 360 or digital 
TV broadcast systems.

The projectors feature DLp® technology pioneered by Texas 
Instruments. This uses millions of mirrors to produce high qual-
ity 3D images and ensure the projector does not suffer color 
degradation over time, as sometimes experienced in other 
projector technologies.

www.officenewswire.com/14848 OPTOMA W300
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Sales Representative - new york, new york

Momentum Group, a leading 
supplier of contract textiles, 
is growing and expanding 
our sales force with the 
addition of a 2nD sales 
representative for the nyC, 
ny area. 

Qualified candidates will 
also have 2-3 years of 
industry experience in the 
contract/ commercial market.  
Candidates with experience 
selling contract textiles or 
dealer sales persons highly 
desired.  IIDa and/or neWH 
membership or affiliation 
desired.

please visit our website for 
more information:  http://www.
momtex.com/momentum_
group_careers.shtml

or you can apply at: 
https://workforcenow.adp.
com/jobs/apply/posting.
html?client=Momtex

CAD Layout & Specification Specialist - Manhattan

Lane Office
Knoll Dealer 
Lane office is seeking an 
experienced CaD person with 
Contract furniture  knowl-
edge for our midtown new 
York City office.

space planning,  >
product application,  >
preparation of Bid   >
proposals

This person will work closely 
with our sales Team, attend-
ing meetings with architects, 
Designers, Installers and Cus-
tomers to generate drawings 
and specifications for interior 
furniture and furnishings.

Lane Office is an Industry 
Leader in salaries and Bo-
nuses and providing flexible 
Hours. We are committed to 
creating a diverse environ-
ment and are proud to be an 
equal opportunity employer. 
All qualified applicants will 
receive consideration for 
employment without regard to 
race, color, religion, gender, 
gender identity or expression, 
sexual orientation, national 
origin, genetics, disability, 
age, or veteran status.

avery@laneoffice.com
T: 212.204.9816
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